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EKONOMICKE A MARKETINGOVE ASPEKTY EKOLOGICKEHO ZEMEDELSTVI
ECONOMIC AND ECOLOGICAL ASPECTS IN THE ECOLOGICAL AGRICULTURE

J. Kourilova

Abstract

The ecological agriculture as a underlying activity supporting bio production, contributing to the landscape
management, to people and animals welfare and healthy represents very specific activity, limited by the
legislative, possibilities act. It is necessary to try to resole, actual situations on local, region, state and interstate
lines; as well on producers, processors and trade. Marketing must cover all these ranges and relations namely in
the conditions: more expensive actions, more information, more knowledge, including economic effects as a task
with effect problem solving. The main problem in our economy is, the subvency future aimed rather neither at
the product support or the rural development and landscape ecology. The economic disposes of some marketing
activity and the marketing activities can influence the state, region and farm’s business results. The ecological
agriculture is having quite special problems. Some of them are discussed in this contribution.
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Abstrakt

Ekologické zemédélstvi jako zakladni Cinitel vyroby bioprodukti, pfispivajici k tvorbé a ochrané krajiny, zdravi
obyvatelstva, welfare zvifat, je natolik specifickou Cinnosti, ze vyzaduje souhru navazujicich ¢innosti, tzn.
vyroby, zpracovatelli, obchodu; navic v prostorovém vymezeni svou pusobnosti v dané lokalité, regionu.
Marketing ekologickych produktii a sluzeb tak musi postihnout obchodni aktivity jak po vyrobnich liniich, tak
po urovni geografické, komoditni. Sam o sobé vyzaduje vétsi znalosti, je drazsi nezli marketing produkti
konven¢niho zemédé€lstvi. I na jeho tirovni bude zaviset, kam bude sméfovat dalsi podpora, zda dotace v blizké
budoucnosti podpoii ekologické zemédélstvi v LFA ve sméru ochrany krajiny ¢i spiSe budou orientovany na
produkci, ktera na trhu chybi, na podporu rozvoje sluzeb. V pfipadé¢ soucasného marketingu se jedna
o problematiku s velmi Sirokym zabérem, ktera je detailné propracovana predevsim po linii prodeje biopotravin.
Avsak intenzivné jsou zkoumany i vazby mezi vyrobou, zpracovateli, managementem marketingu, ovSem spise
pak v jinych zemich. Studiem téchto materialti 1ze nejen ziskat nové poznatky, ale i poznat aktualni postupy.
Marketingova ¢innost sama o sobé sebou nese ekonomické prvky stejné jako vysledky této aktivity jsou
provazany zpétn€ s ekonomickymi dopady.
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