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ZNACKA NA SPOTREBITELSKEM TRHU MASA A MASNYCH VYROBKU
BRAND NAME ON THE BUYERS' MARKET OF MEAT AND MEAT PRODUCTS

L. Skoi'epa, J. Dusek

Abstract

The article deals with results of marketing research, which was aimed for perception of brand name Kostelecké
uzeniny a.s., which is one of the biggest producer of meat and meat products. The aim of research was to learn,
how are perceived brand name Kostelecké uzeniny by Czech consumers, what expectations are joined with this
brand name, what is spontaneous knowledge of brand name and which products are associated with the brand
name.
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Abstrakt

Prispévek je zaméfen na vysledky marketingového vyzkumu vniméni znacky nejvétsiho ceského vyrobce masa
a masnych vyrobkt Kosteleckych uzenin a.s. Cilem Setieni bylo zjistit, jak vnimaji cesti spotiebitelé tuto znacku,
s jakymi hodnotami si ji spojuji, jaka je jeji spontanni znalost a které skupiny vyrobkt si spotiebitelé pod touto
znackou predstavuji.
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