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NOVE TRENDY V MARKETINGOVE KOMUNIKACI
NEW TRENDS IN THE MARKETING COMMUNICATION

M. Brezinova

Abstract

In consequence of change of passive intake of the marketing information to the active intake from the consumer
side is the marketing communication changing too, from the public communication to the targeted
communication. This article is focusing on the new trends in marketing communications. The article compare the
new ways of marketing communications and the traditional ways, in the area of acquisition cost, retention cost,
and CRN cost, and next like the penetration of market, speed of response and identification. We can say, on the
base of the results that the e-mail marketing, like the instrument of marketing communication, is more suitable
for the retention then for the acquisition. The e-mail marketing is the most suitable instrument for the target of
custom-segment.
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Abstrakt

V dtsledku zmény pasivniho pifijimani marketingovych informaci zékaznikem na aktivni se méni i marketingova
komunikace, a to z masové marketingové komunikace na cilenou marketingovou komunikaci. Tento ¢lanek
se zabyva jednim z nastroji internetového marketingu, konkrétné se zamétuje na e-mail marketing. Srovnava
tento zptsob cilené marketingové komunikace za vyuziti internetu jako média s masovym zpisobem
marketingové komunikace s vyuzitim klasickych médii, a to v oblasti ndkladd na akvizici, retenci, vyrobu
a CRM nakladt. Déle pak v oblasti penetrace trhu, rychlosti odezvy a identifikace. Z vysledkd vyplyva, ze
e-mail marketing pfi svém spravném pouziti je bezkonkurenéni nastroj pro retenci. Pro akvizici se z divodu
nakladii a stale rostouciho podilu spamu hodi spiSe jiné nastroje cilené marketingové komunikace. Z pohledu
penetrace trhu, rychlosti odezvy a identifikace je u¢innost internetu jako média pro e-mail marketing velmi
vysoka.
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