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ENVIRONMENTALNI ASPEKTY V PROMOTION MiSTNICH POTRAVIN
ENVIRONMENTAL ASPECTS IN LOCAL FOOD PROMOTION

K. Picha, L. BartoSovska

Abstract

The article aims to analyze environmental claims as a possible promotion element to support sales of local food.
The article analyses some results of a questionnaire survey among customers of selected smaller food stores
standing out of supranational retail chains.
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Abstrakt

Cilem c¢lanku je posoudit moznosti vyuziti tvrzeni o environmentalni Setrnosti v rdmci marketingové
komunikace lokélnich potravinaiskych produkté. Clanek predklada vysledky dotaznikového Setfeni mezi
zakazniky vybranych mensich potravinafskych prodejen, které nejsou soucasti sit€ prodejen nadnarodnich
obchodnich podnika.
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